UPFRONT ‘ sustainability

COFFEE CRUSADE

Portland Roasting hopes to green
the way Portlanders consume
their morning “Joe.

Zambia, Zimbabwe, Costa Rica, and Guatemala top the
list of exctic locales Portland Roasting employees have
visited in the past six months. With an eye toward mak-
ing good on its own premise, the small business that
specializes in free-trade and organic coffee regularly
sends its employees on treks around the globe to work
with growers in thirdworld countries on development pro-
jects such as building water treatment plants and cor-

structing schools.
Recently, however, the company’s taken on a project
with a more
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velopment, Portland Roasting is trying to introduce the
Ecotainer, the coffee industry’s first fully biodegradable to-
go cup, to the city's wealth of java junkies.

In conventional coffee cups, the waxy liner that pre-
vents hot coffee from soaking through is a petroleum-
based plastic that takes years to break down in a landfill.
Even when the paper becomes worm food, a ball of wax
remains.

The Ecotainer, developed and sold by International
Paper, contains a corn-based liner that, when exposed to
a heated composting process, completely breaks down
within 30 days. And the outer layer of paper is made
from trees harvested under the Sustainable Forestry Ini-
tiative guidelines,

The difficulty is that most coffee shops don’t have a
composting service. And paper contaminated with bits of
food waste cannot be included in the city’s recyeling pro-
gram.

“The cup itself is a challenge; it's way before any
{composting) infrastructure is set up in the U.5." says
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Mark Stell, owner of Portland Roasting, "but Portland is
the perfect target city for it.”

The city of Portland began a voluntary composting pro-
gram several years ago 1o encourage businesses not to
dump food waste, including the paper used to serve
food.

Portland Roasting is offering to sell the cups at a pre-
mium of 2 cents each to its vendor network of mom-and-
pop coffee shops around the city. And the city is
partnering to help the businesses arrange composting
pick-up for their used coffee grounds and Ecotainer cups,

The ecofriendly cups are currently being test marketed
by two U.S. coffee companies, one on each coast. As a
Specialty Coffee Association of America award winner for
sustainable practices, Portland Roasting was a natural fit
to do the West coast test.

If the program is a success, International Paper will roll
out the cups nationwide and plans to eventually top it off
with a completely compostable lid. — Libby Tucker (B




